
3 steps to improve 
your website or app’s
UX design
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In many cases a business or organisation’s website or 
app is the portal to which all people, or users, access and 
engage with your brand. No matter how much you spend 
on your digital product, it’s still difficult to know if its UX 
is working properly. Your company’s platform may look 
incredibly beautiful and enticing, but how do people feel 
when interacting with it? It’s only through testing that you 
can discover the answers.

How users think and feel about your website or app comes 
down to their lived experience when interacting with it. 
This is the definition of UX (User Experience) design, 
and it’s best to ensure yours is optimised so users enjoy 
visiting your digital product, subsequently increasing the 
opportunity for them to become loyal customers.

You need to know if your digital product is providing your customers with a genuinely valuable 
experience. People need to find the information or product they’re looking for quickly and easily, 
while enjoying the process as they do so. Clear pathways and calls to action help users take their 
interest to the next stage, be it making an inquiry, or going straight to a purchase while on-site. The 
Walk has designed this simple, quick checklist to help you test whether your platform is working       
to its optimum. 

Boost engagement, conversions, and 
revenue by optimising your website    
or app’s UX design

By undertaking this evaluation, you’ll gain more clarity about your 
online presence. Is it easy for people to interact with? We need to 
make sure it’s serving your users properly.

Let us walk you through the process to find out if your design is 
hitting its intended mark!

ESSENTIALLY, LOST CUSTOMERS LEADS TO 
LOST REVENUE, AND SO UX IS A BIG DEAL
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Businesses need to perform the following tasks and ask themselves the questions below 
on a regular basis, or your brand risks missing out on maximum engagement with the right 
target audience.

Be the customer. Test the experience          
to see what works.
3 STEPS TO ‘POWER UP’ YOUR UX

UX SELF 
ASSESSMENT

Self Assesment

ASSESSMENT BY 
A UX MARKETING 
SPECIALIST

INDEPENDENT 
THIRD PARTY 
ASSESSMENT

1. UX SELF-ASSESSMENT
The main challenge of assessing UX is that you, your team, and 
your overall brand’s perspectives cannot be impartial. This is due to 
unconscious biases shaped by your internal knowledge about the 
workings of the digital product. It’s difficult to be objective about a   
system or design you had a part in developing. 

321

Here is a checklist to show you some areas in which your business can self-assess 
your website’s user experience, providing actionable steps on how to approach 
the process, to achieve a solid understanding of what best practices are for your 
specific type of website, app, or landing page.
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We perform consistent user research about our audience and those we’d like to target.

We know what motivates our customers and users, their goals, and expectations.

We’ve clarified what our target audience needs and wants from our platform.

We know how to empathise with our customers, putting ourselves in their shoes.

We are clear on what context we intend for our digital product to be used.

We know the business goals our digital product aims to achieve.

AUDIENCE

We consistently check to make sure all the functions within our online experience work 
properly.

Our website or app is accessible to people of all abilities.

FUNCTIONALITY

We perform usability testing. 

We regularly conduct A/B testing.

TESTING

(TICK THOSE THAT APPLY)
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We have data about how people behave when using our digital product.

Our platform interface has a simple and consistent style.

We’ve looked at our site from an interaction design perspective.

We’ve considered the cognitive load required by users when designing our product.

We defined the user flow on our platform.

USER FLOW

DESIGN

We consciously structure and plan the information architecture on our website/app.

CONTENT

We request feedback from our users on an ongoing basis. 

FEEDBACK

We use user data and analytics to support our design decisions.
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We’ve future-proofed the design to minimise risk of bugs and errors, proactively installing 
processes to quickly solve problems and squash bugs.

We’ve ensured if someone has an issue or problem when using the digital platform, it’s 
easy for them to find a solution.

PROBLEMS AND SOLUTIONS

We have a solid methodology on how to act on user feedback.
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Which parts of the experience do you find most valuable?  

AUDIENCE

How would you rate your overall experience? (1 - 5)

Are you able to look past features to feel genuine benefits?

 

2. INDEPENDENT THIRD-PARTY UX ASSESSMENT
At The Walk we encourage real world testing to accurately assess a 
website’s user experience. It’s now time to go deeper. Take this section     
of the checklist and hand it over to an unbiased third party who can answer 
its questions to help you understand how someone else is experiencing 
your app/site. 

 

For a small investment you can hire casual first-time users from a variety of freelance work 
websites to be your test group and work through a series of exercises on your website or app. 
Steer clear of family, friends, clients, colleagues, or partners, as biases, vested interests, and prior 
institutional knowledge always rear their ugly heads.

Real world data - here we come!
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Is it a delight to use, or are there pain points? 

Does it become more familiar to you the more you use it?

 

Which aspects of the website or app do you use the most?

TESTING

Do all the functions we’ve listed work properly when using the website/app?

FUNCTIONALITY

Is this digital product simple and easy to understand? 
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After using the app/website, did you feel the company or organisation:

Is trustworthy? (1 - 5)

Is credible? (1 - 5)

Has integrity? (1 - 5)

Does the platform feel relevant and valuable to you? 

CONTENT

Do you relate to the images and videos used on this platform?
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Is the product’s design easy to use and interact with?

 

Do you think the platform’s processes are natural to recognise and understand, or would 
they require memory recall? 

How do you feel and what do you think about using this site or app? 

FEEDBACK

How would you rate the overall experience?

 

Are the front-end visual design aesthetics of the site/app appealing to you? 

DESIGN
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Where, when, and why are you leaving the site or transaction process?

PROBLEMS AND SOLUTIONS

If you have an issue or problem when using the digital platform, how easy was it for you to 
find a solution?

 

3. ASSESSMENT BY A MARKETING SPECIALIST 
User experience involves a lot of different elements, doesn’t it? If you’ve 
gone through the checklist of UX self-assessment tasks and have had 
independent third-party users test your platform by answering the 
questions above, you now may feel like taking the next logical step on   
your journey - speaking to a UX specialist.

If you need help addressing any specific issues on your website or app, or would like assistance 
conducting real-world testing, feel free to get in touch with The Walk. We’ll walk you through 
solutions and share our expertise to help you scale your business through increased engagement, 
conversions, and revenue.

Call us:

+61 3 9973 0204

Email us:

talk@thewa.lk

Visit us:
2/166 Wellington Street
Collingwood, VIC 3066

Visit our website:

thewa.lk
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